
How important are each of the following in helping you know if a food brand is trustworthy?

1Signal Theory, Trust in Food: Creating Trust in an Era of Skepticism, April 2019

Transparency is the #1 tool to build trust 
with consumers

Is transparent and doesn’t try to hide information
Willing to share about how food is made and what it contains



Question: How strongly do you agree or disagree with the following:  As a whole, the food companies are transparent about 
how food is produced.  (Strongly agree/Somewhat agree)

2Signal Theory, Food Think, July 2021

2021

2018

2016

2014

Strongly Agree / Agree

30%

34%

41%

48%

While improving, the majority of consumers 
do not see food companies as transparent
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Food companies rising to meet consumers’ 
increasing demands for information
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SmartLabel® is a powerful tool for bringing 
more product information to consumers


